























About
No Picnic

No Picnic is a strategic design and innovation
agency based in Stockholm. We work with the
whole innovation process, from research to
concept, service and product development. We
are currently 50 people with different back-
grounds: trend analysts, graphic designers,
product designers, architects, engineers and
strategists. The company was founded in 1993
by a group of industrial designers.

No Picnic Consumer Insight is a department de-
voted to one question: what is going on in the
real world? By using ethnographic methods we
research what real people think and how they

behave. No Picnic has its own global network

of educated field researchers carrying out eth-
nographic consumer research supervised by an
experienced trend analysis team. Based on the
conclusions from the ethnographic research we
generate innovative ideas for future business
development. These ideas are then visualized
by our world-class, awardwinning designers.
By visualizing the ideas we take the conclu-
sions one step further and bridge the gap be-
tween logic and magic.

Examples of product and packaging designs
by No Picnic 1993 - 2010




